
CREATIVE DIGITAL MEDIA PRODUCTION (FILM & 
TELEVISION) LEARNING JOURNEY 
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Final Submission

Understanding and Applying Creative Media Skills 

Year 1
2

Year 1
3

First Submission

What is Creative 
Digital Media?

Sound

Editing

Effective use
of storyboards

PerformanceContinuity

Different camera
shots

Effective
communication
of sound direction

Effective use of 
camera movements, 
framing and angles

Effective use of 
transitions and edits

Maintaining
continuity

Locations

Characterisation

Character 
movements

Diegetic and non-
diegetic sound

Continuity  
and non-
continuity 
editing

Edit for meaning

Narrative
Documentation

Intended function
of editing 

Camera 
settings

Set up of location Contingency 
plans

Logging
footage

Focus Groups

Postproduction

Aesthetic
appearance

Sound content
and sound cues

Asset management

Justification of
editing techniques

Impact of influences

Purpose of the brief

Timings and constraints 
of the brief

Intentions of the client
Length of the finished 
digital media product

Skills and availability 
of resources to 
complete the brief.

Format of
planning 
documentation

Relationship of demographic 
and media platform.

Assets 
required to 
fulfil a brief

How assets are to be 
sourced and created

Filming on 
location vs 
studio

Royalty free 
vs copyright 
resources

Changing the colour
saturation of image

Composition of shot Creating graphics
and editing material

Changing the
background
images

File types

Product is
fit for purpose 
and audience

Preproduction Skills

Micro elements
of Film and Media

Storyboarding

Cinematography

Sound

Editing skills Accurate application
of advanced 
grammatical
structures

Discursive essay
writing

Independent
research

Presentation and
discussion
of research topic

Mise-en-scene

Spontaneous,
independent
use of 
spoken 
language.

Extended research
to enhance knowledge
and understanding
of key topics

Different 
types of 
single camera 
productions

Application of 
different editing 
techniques

Safe working 
practices

Justification of
conventions used

Mind 
mapping, 
mood boards, 
decisions and 
revisions to 
select final 
idea

Different forms
of sound

Checking the 
brief has been 
met

Different forms 
of lighting

Cinematography

Mise-en-
scene

Clarity of 
layout, style 
and format

Different 
distribution 
platforms

Shot 
composition 
and framing

Camera 
angles and 
movements

Effects and 
transitions

Planning 
scenarios

End of 

Course


